
No. of companies: 5
Size: Revenues ranging between 
Rs. 2600 crore to Rs. 35,886 crore

Metal products 
No. of companies: 6

Size: Revenues ranging between Rs. 
35,000 crore and Rs. 135,000 crore

Hospitality 

No. of companies: 4
Size: Revenues 
ranging between Rs. 
213 crore and Rs. 840 
crore

Aviation

Consulting 

No. of companies: 5
Size: Revenues ranging 
between Rs. 1,600 crore 
and Rs. 18,000 crore 

No. of companies: 5
Size: Revenues ranging 
between Rs 42,000 crore 
and Rs 19,200 crore 

Energy

No. of companies: 8
Size: Revenues ranging between 
Rs. 9,500 crore and Rs. 83,000 
crore
1 small company with a revenue 
less than Rs. 10 crore 

Financial services 
No. of companies: 7

Size: Revenues ranging between Rs. 
978 crore and Rs. 135,692 crore

Food and beverages

No. of companies: 6
Size: Revenues ranging between Rs 
6,000 crore and Rs 210,000 crore 

Telecommunication

IT & ITES

No. of companies: 5
Size: Revenues 
ranging between Rs 
3,600 crore and Rs 61, 
crore 

Media
No. of companies: 5

Size: Revenues ranging between Rs. 
1,235 crore and Rs. 9,627 crore

A total of 56 companies were studied as part 
of this research. Of these, 87% were private 
companies and 13% were public sector 
undertakings (PSUs). The company selection 
also had a regional focus in the sense that the 
companies identified were concentrated in 
the cities of Delhi, Mumbai, Chennai and 
Bangalore, in order to maximise reach and 
make effective use of time and resources. 

Profile of companies studied 

SECTOR SELECTION
Reviewing the extent of absorption of policies & practices

MATCHING INSIGHTS 
WITH ACTION: EMBEDDING 

WEPs WITHIN THE 
INDIAN BUSINESS CULTURE

This section of the report makes a Principle-by-Principle 

assessment, surveying the degree of each one of the seven 

principle's acceptance within corporate structures.

PRINCIPLE 1: ESTABLISH HIGH-LEVEL CORPORATE 

LEADERSHIP FOR GENDER EQUALITY

Affirm high-level support and direct top-level policies 

for gender equality and human rights

Establish company-wide goals and targets for gender 

equality and include progress as a factor in managers' 

performance reviews

Engage internal and external stakeholders in the 

development of company policies, programmes and 

implementation plans that advance equality

Ensure that all policies are gender-sensitive – 

identifying factors that impact women and men 

differently – and that corporate culture advances 

equality and inclusion

Introduction

The acceptance and assimilation of Principle 1 -- that 

means taking on gender equality as a sound business 

strategy by the top management in an organisation -- will 

have a positive ripple effect on issues such as governance, 

operations and organisational culture. Leadership backing 

for this component will allow for several breakthroughs: the 

setting of company-wide goals and targets on gender 

equality, the close tracking and monitoring of its progress, 

and the involvement of diverse stakeholder groups in 

gender sensitive policy making. 

This section analyses gender diversity in the Board as a key 
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